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	Reviewer A’s First Comment 
No hypothesis and research question is provided. Research question is necessary for all articles.
	Answer to this comment here
In the 3rd paragraph of section 1, we described the main of objective of this study, which is to examine the effects a change in product assortment on consumer consideration set formation. We address the question of how consumers would change their consideration sets when they know that an item is no longer on the shelf or a new item has been introduced at the store they visited. Since this is an exploratory study, we did not expressed hypothesis explicitly. Rather, we listed some related works on which the model is built in section 2.

	Reviewer A’s Second Comment 
There is no statement about reliability of the variables.

	Answer to this comment here

We did not provide a statement about the reliability of the variables because the variables we used in the analysis were obtained from the actual scanner data, not from a measurement via experiment or survey. Therefore, as long as the data recording system worked well, we can expect that it produced accurate value of the variables. Although some sort of error might still be contained in the variables, we belief that it will not cause serious problem to parameter estimates.

	Reviewer A’s Third Comment 
There is no statement about validity of the variables.

	Answer to this comment here

We added the information of mean standard deviations of parameter posterior distribution in table 3. Because all parameters were estimated at individual level, we used 95% HPD region to test the validity of the variables for each individual customer. For each variable, we display the number of customers whose coefficients are significant (the HPD regions did not include 0) in the rightmost column of the table.

	Reviewer A’s Fourth Comment 
No future study suggestion is provided.
	Answer to this comment here

In concluding remarks, we note that our findings may not be immediately generalizable to other product categories. Therefore, since assortment effects may vary across categories, cross categorical researches are thus called for.

	Reviewer A’s Fifth Comment
Please make sure all the equation (regression equation) is need in the section "the model". Downsizing this part and streamline the most important description.
	Answer to this comment here

We Downsized this part by eliminating equation (5) with the preceding paragraph. Other equations are retained because we argue that they are needed to explain the model of consideration set formation.


Reviewer B：
	Reviewer B’s First Comment 

This paper is based on rigorous academic standards. This paper is with sound research design. The paper has clarity of presentation. It is well organized and is clearly written.
	Answer to this comment here

Thank you for your comment.

	Reviewer B’s Second Comment 


	Answer to this comment here



	Reviewer B’s Third Comment 


	Answer to this comment here




