Appendix

QUESTIONAIRE

For all the following questions, please indicate your level of agreement. To mark your response, just click on the appropriate box and indicate your statement, whenever necessary. For each question, mark only one choice and leave no question blank.

SECTION 1

Name:

Age:



 SHAPE  \* MERGEFORMAT 
[image: image35.emf][image: image1]

 SHAPE  \* MERGEFORMAT 
[image: image36.emf][image: image2]

Gender:
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Education:
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Salary pattern:
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Salary:
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Experience:
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SECTION 2

According to you, what is the conspicuous purchase you have done recently? Do you think it this unavoidable?

Your comments: _______________________________________________________

SECTION 3

1. Conspicuous purchase is practiced to gain social status. Do you agree?

     [image: image15.wmf]Yes
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2. Does selecting a conspicuous product lead to an improvement of an individual’s standing in the societal hierarchy. If yes, kindly mention anything recently practiced. If no, then specify the reasons, why it is so?
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3. What are the situational occurrences that you have spent more money? Can you mention any one which you remember?


[image: image19][image: image20.wmf]No 


 4. Do you feel that spending is for maintaining status quo in special or community occasions?


[image: image21][image: image22.wmf]No 


Does it help increase or maintain the social states in your community?

5. Do you feel that situational occurrence such as marriages and last rites encourage your practice, so that you have been benefited in your social communities or known society? Your  comments?

__________________________________________________________________

6. Do you agree that uniqueness is necessary for conspicuous products? Do you support it?
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7. Do you agree that bandwagon encourages conspicuous products? If yes, state your views: ____________________________________________________ ________________________________________________________________________

8. Conspicuous consumption is significantly influenced by internal brand features such as product attributes and packaging. Do you agree?


[image: image25]                       
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9.  Name the product that you remember that you have purchased due to packing and specialty and you felt that cost is more than similar products?

______________________________________________________________

10. Do you agree that conspicuous consumption is significantly influenced by external brand features such as self-concept, congruity, and country of origin effects?
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                              [image: image28.wmf]No


If yes, kindly mention _______________________    

11.  Do you get advice from opinion leaders while purchasing high-involvement products such as electronic gadgets—TV, fridge, CD player?
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[image: image30]
12.  Select any one preference given below where you felt most conspicuous consumption happening in daily life.
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13.  Opinion leaders influence the followers, while conspicuous purchases. If yes, can you mention your recent purchases?
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________________________________________________________________________

14.  Mention any one of the most influenced items for conspicuous purchases in the recent time and why?

________________________________________________________________________

Thank you…

31 - 45 years





Above 45 years





Others





Daily Wages 





Monthly Wages 





 Less than Rs.15001   





More than Rs.15001 





>10 years  





10 to 25 years 





<25 years





Yes 





No 





Yes 





Yes 





Yes 





Yes 





 No





Yes 





No 





Electronic gadgets 





Fashion/branded items





Yes 





No 








PAGE  
3

